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GLOBAL SURVEY SHOWS TOBACCO IS WORLD’S
LEAST REPUTABLE INDUSTRY

An independent global survey has found that the tobacco industry is the world’s least
reputable industry.

The industry’s bottom ranking is contained in the Global Reputation Pulse 2010, the annual
report released by the Reputation Institute, a leading international research organisation
specialising in corporate reputation management.

The 2010 report is based on more than 80,000 consumer interviews in 32 countries that uses
a standardised measurement system to ensure that results are comparable across industries
and countries and over time.

The results reflect consumer ratings of the corporate reputation of 600 of the world’s largest
companies on issues including perceptions of trust, esteem, admiration and good feeling.

The Global Reputation Pulse 2010 report shows that Tobacco is in last place of the 25
industry categories surveyed. Tobacco companies do even worse than in the 2009 survey,
with their average score falling significantly. The drop of 4.4% from the 2009 survey places
the tobacco industry squarely in the report’s Weak/Vulnerable category.

President of the Australian Council on Smoking and Health, Professor Mike Daube of Curtin
University, said, “the public around the world rate this lethal industry exactly where it
belongs — at rock bottom. The tobacco industry richly deserves its place as the world’s most
disreputable industry.”

“This survey should give confidence to all Governments that action to curb the activities of
tobacco companies will meet with strong, unparalleled global public support.”

“This is a pariah industry. Those who choose to work for this lethal industry are promoting a
product that kills one in two regular users and causes 5 million deaths a year globally. Sixty
years after definitive evidence of the dangers of smoking, they are even increasing their
focus on promoting the tobacco epidemic in developing countries Do people working in
tobacco companies have any moral radar?”

“It is time for all governments to recognise that this is not a normal, legitimate industry, and
to find ways to bring the appalling and unnecessary global toll of tobacco deaths to an end.”



The top company category in the survey was Consumer Products, followed by Food
Manufacturing and Retail-Food. The bottom five categories were Financial — Insurance,
Financial — Bank, Telecommunications, Financial — Diversified and Tobacco. The Tobacco
score fell 4.4 points in the 2010 survey — more than any other category.
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Consumer Products (15) 75.47 Is Your Industry Helping or Hurting You?
Food Manufacturing (18) 74.43 Industry reputations can directly impact assumptions made about

Retail - Food (24) 72.28

Industrial Products (12) 72.24
71.90

71.22

Computer (15)
Electrical & Electronics (22)

Retail - General (46) 70.65

Beverage (13) 70.32
Automotive (32) 67.50
Pharmaceuticals (12) 67.49
Conglomerate (19) 67.30
Airlines & Aerospace (23) 67.26
Raw Materials (27) 66.06
Services (13) 66.04

Transport & Logistics (15)
Chemicals (6)

Energy (54)
Utilities (30)

Construction & Engineering (15)
Information & Media (11)
Financial - Insurance (40)
Financial - Bank (72)
Telecommunications (37)
Financial - Diversified (25)
Tobacco (4)

individual corporations, especially in industries where, historically,
the key players have not engaged with the public. Even though
perceptions of an industry can drag down reputation or boost it
up, companies can differentiate from the pack by meeting or
exceeding expectations in the areas most important to
consumers.

Consumer Products and Food Companies Most Reputable
Overallin 2010, the general public reports the highest level of
trust in the companies in the Food Manufacturing, Consumer
Products and Retail — Food industries. Industrial Products and
Computer round out the top five industries .

Companiesin Food Industries Improve

From 2009, Food Manufacturing and Retail — Food companies
have seen their average Pulse score increase by 4.69 and 3.17
points, respectively. Both industries had average reputations in
the moderately-strong range in 2009 and now rank among the top
three global industries.

Tobacco and Beverage See Greatest Declines

Again securing the last-place ranking, the global Tobacco
industry’'s average Pulse score dropped 4.4 points. Beverage
companies also saw their average Pulse score drop, 2.07 points,
falling from the second place ranking in 2009. As the economy
recovers, financial services companies and banks, on average,
saw only slight declines (-.78 and -.65, respectively) while the
global insurance industry actually improved 3 points from 2009.

Excellent/Top Tier above 80 All Global Pulse scores that differ by more than +/-0.5 are significantly different at the 95%

Strong/Robust 70-79 confidence level.
Average/Moderate  60-69

Weak/Vulnerable ~ 40-59 Pulse scores are based on questions measuring Trust, Admiration & Respect, Good Feeling

Poor/Lowest Tier below 40 and Overall Esteem (captured in the Pulse score on a 0-100 scale).
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All enquiries about the Collaboration: Mr Ross Mackenzie 02 9351 7789 (business hours)
(tobacconews@health.usyd.edu.au / ross.mackenzie@sydney.edu.au) or Prof Simon Chapman

(simon.chapman@sydney.edu.au).
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